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Meet digiPan
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Top 10 Digital Marketing Companies in India
[based on reviews, portfolio, case studies]

Decade of Experience

We have been delivering results to . _ S T——— o - _
With over six years of experience, digiPanda is a full-service digital marketing agency in
various businesses for more than a India that celebrates the digital diligence of digital marketing The agency's aim is for

maximum growth with minimum investment and time. Digipanda can exectite various

decade.

digital marketing strategies for businesses, as it is home to a team of seasoned digital

Top agency
The Hindu recognised us as the 6th best

digital marketing agency in India. You
can read all about it by clicking here.


https://www.thehindu.com/brandhub/top-10-digital-marketing-companies-in-india-based-on-reviews-portfolio-case-studies/article66789655.ece?fbclid=IwAR2p5bsPovh4k0dx1vS6QA9DmeSzcE6I7yrGFKXU8SnY8cklUkCG_xhUD9U

1200+ clients

We have worked with more than
1,200 happy clients from various
industries.

3000+ projects

Our team has delivered 3000
projects related to complete digital
marketing solutions.

Locations Team .o
00
We work with clients all over the Here in India, we have a team of -
world and therefore have offices in more than 45 marketing experts bt 4-
India, Australia, Netherlands and and strategists. SO UL
UAE. ©000000000000 0
© 000000000000
©c o0 0000000 0

AGENCY
PROFILE

digiPanda Consulting is an Al-enabled digital-first
creative agency that specialises in providing
solutions that MATTER!
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Our result oriented approach has made us one of India’s best agency in just under a decade!

Credentials www.digipanda.co.in
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Top 10 Digital Marketing Companies in India
[based on reviews, portfolio, case studies]

We're the agency that made it to

With over six years of experience, Digipanda is a full-service digital marketing agency in
[ndia that celebrates the digital diligence of digital marketing. The agency's aim is for
maximum growth with minimum investment and time, Digipanda can execute various
digital marketing strategies for businesses, as it is home to a team of seasoned digital

strategists, designers, writers, elc.
[ [ [} [} [} g 5
digital marketing agencies of India o
e Company Location - Digi Panda is a digital marketing agency based in Noida.
e Portfolio - Pan Vilas, Rekoop, Cuckoo India, Sailax DBC, etc.
e Services Offered - Website Design & Development, Search Engine Optimization,

Social Media Marketing, Branding & Influencer Marketing, Pay Per Click, Video

Production, Online Reputation Management, and Creative Content Creation.

Credentials digiPaHd www.digipanda.co.in

Doing what matters



https://www.thehindu.com/brandhub/top-10-digital-marketing-companies-in-india-based-on-reviews-portfolio-case-studies/article66789655.ece

Pillars behind our success

Credentials digipauda www.digipanda.co.in




PULKIT TYAGI NARENDRA RANA
CEO, Co Founder Co Founder

digiPanda



CANDY SINGH
Creative Director- Art

KENNETH AUGUSTINE
Creative Director- Copy

digiPanda



Kenneth Augustine

e Nearly 3 decades of experience. Worked in Saatchi
& Saatchi, Mudra, Rediffusion, Capital and Lintas.
Both in Mumbai and Delhi.

e Was ECD at Lintas looking after Maruti, Bajaj and
parts of Unilever

e Other clients that have been a part of the journey
include Yamaha, Honda, Adidas, Oberoi Hotels,
Apollo Tyres, LG Electronics, Sony, Sony Ericsson,
Usha and Coca Cola.

e Set up Iris Worldwide, a UK based agency that
pioneered integrated communication in India
with a focus on developing digital capabilities for
the rest of the group.

e Won a few awards at the National and
International levels.




Arvind Pal aka Candy Singh

e Two decades of experience; 18 years as Creative
Director with leading ad agencies including
Rediffusion, Lintas and Capital.

e Worked as NCD at purple focus for 3 years added
ten new clients to agency portfolio

e Won the Abby Award for Maruti TV commercial
“Papa ki karan”

e Associated with leading brands like LG, Electrolux,
Bharatbenz, DLF, Nokia, Nestle, Godfrey Phillips,
Nestle, Maruti and suzuki motorcycles

e Provided solutions for new digital properties,
including Astrotalk.in, wildworldindia.com,
cricbolq, innerchef.com.

e Launched own android app zappka that helped
users discover apps.




Behind The Wheels

Who really wrote Kitna deti hai' and ‘Khatam he ni hunda lines that
powered Maruti Suzuki's best loved campaigns and what explains
their lasting appeal? By Shephali Bhatt

“It Is amazing what you can accom-
plish if vou do not care who gets the
credit,” or so goes an old adage. The
irony of there being sguabbles all
over the internet on who came up
with this line is not lost on us.

Advertising isan industry whereal-
mast ey achievement has to be at.
trinpad to teameffort. Yet,oflen oneor
two peyle end up hogeing the credit,
net (ame and a promotion; while oth-
ors wh ) were pivotal 1o the campaign
make do with an appreciatory mail
and ¢ lifetime of invisibility

The credit brawl is Nercer i it's for
o sucressiul campaign, for obvious
reasans. Auto major Maruti Suzuki
also had two such campaigns: ‘Papa
petrol Khtam hi nd hunda” and ‘Kitha
devi hal', that came from Caplial (now
Puhlicis Capital) in 2008 and 2010 re-
spectively

Whose Line Is it Anyway?

We'll start with the confusion
around who wrote ‘Kitna deti hai'.
Brand Equity had doneastoryonthe
campaign in the past where Parshu
Naruvanan, founder of Left Hook,
and the creativedirectoron thecam-
paign back in 2010, had confirmed
he was behind it. Later, inane-mall,
Bobby Pawar, director and CCO,

Khalt’ campaign for Ambuja Cement
even though Jigar Fernandes came
up with the idea,” he adds.

Lost & Found in Translation

The trail on ‘Petrol khatam hi ni
hunda’ was even more twisted. After
speaking to seven ex-Capital-ites,
including Sunil Sachdeva, the co-
founder, we concluded there wascon-

sensus on one thing: It was Candy's
idea. Candy aka Arvind Pal Singh,

co-founder of magicmushroom, was
theartdirector on the campaign. He
came up with the idea ofa kid chasing
atoy car. Narayanan suggested they
get a Sikh kid to feature in the ad.
No clarity on who came up with the
actual line (you know how it works
in team brainstorming), but Candy
came up with the Punjabi transla-
tion: Papa ki karaan, petrol khatam
hini hunda,

“Capital was made by this ad,” says

Candy.

“We shifted into a bigger of
fice. Sunil and Prasad Subramaniam
(cofounders) started pitching to new
clients. We got LG and Electrolux.

ad,” headds. Yet, there were instances
when Candy asked industry veterans
for feedback on the ad in casual con-

us it was in fact Joy Mohanty from trying tobe a partofasuccessful cam-
the then team who wrote the line. paign. That hurt.
Narayanan immediately clarified
that Mohanty came up with the line The Legacy
and maybe there was some miscom- After all these years, for better or
munication earlier. We recently worse, Maruti is still remembered
spoke about the incident again: “Joy for these ads. Kitna deti hai remains
gets all the stars for that campaign. aquestion that finds its way intoeve-
But I fathered it through the system,” ry car purchase discussion. And it's
says Narayanan. “1 have a certain a position that the brand should not
level of ownership on the campaign vacateeven as it embarkson ajourney
the same wayBobbyhu g tomake itself more premlum believes
on ‘The Great .~ veteran marketer Shripad Nadkarni,
e director, Maverix Platforms, “Maruti

“hasforthe longest time taken
value.” This was built

: Merenad Ki Maruti

Maruti casttwo Sikhsinits  one that goes inside on the planks of low
2003 commercial at a time the fish bowl.” he cost of acquisition,
when religious minorities rarely tells us. Dhingra aninexpensiveand
found themselves depictedin  admits he threwa ‘ubiquitous service
ads. Parshu Narayapanrecalls  bit of atantrumon ‘network and good
gettinganangry mailfroma  theset. "I wasn't Jupanese technolo-
fellow adman whosuspected  allowed todrink an gy. Withthelaunch
the ad made fun of Sikhs. Itdid  orange cold drink of the Swift and the
anything but. “The same ad because it would colour 3 :

with a Kerala boy didn't work. It mymm

worked only with the attitude Heu-dsixadsarterthhm rary sty

of a Sardar boy,” he says. even appeared in a scene from 1to-maj

That little boy is 19 now and WMWMWWM dlown t

studies Accounts and Finance  on the cutting floor. Ask him what he thinks feels,

at Jai Hind College, Mumbai.  about his first ad, and he says: "It was a great ey nee

Manak Dhingra intends joining  way to market fuel efficiency. Plus it had a ble val

his father’s business of tyres MWMMMMRWM It's in "5
and alloy wheelsor tostarthis  because | was in it acountry in the transition
own in the future. Nomodelling  In 2012, sections of social media posted - MMlmmH“
plans in sight. he had committed suicide. it was actually J

Dhingra was five when he was  a joke on the unprecedented hike in fuel
cast in the ad, his first. "l was

scared of dogs backthen.The  doing the rounds. He chuckles, “People m-»mu
hand you see. lifting thedog’s  still remember the ad. There ought to
tail is not mine. Neither isthe  be 2ood reason for that.”
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# POLITICS GOVERMANCE » ECONOMY v~ DEFENCE INDIA GROUND REPORTS OPINIOM » EVENTS v VIDEO MORE v

DBC changes the business card era, and our planet smiles

ANI PR 09 Ausust, 2022 0714 pm IST

[t
Switching on the savings

digiPanda

Most Popular

Jet engines to semiconductors—
Modi's visit a new phase of US-India

#tHoan Dreivemba saskar lasdAs

our client DBC' featured in THE PRINT.

GRALIA
I ' e HOME BEAUTY & HEALTH v PEOPLE LIFESTYLE VIDEQ GRAZIA M{
{C> , I
N -%ﬂ My jewellery empowers me PLATINUM
AR N to tell my story. (\“{\
"?? -r -ﬂ--ulla-o'-'@-;h-.
Home » Fashion * Hdppiness is Eaosy with Hig’s Sensational Summer Collection

Happiness is Easy with Hie's Sensational
Summer Collection

v Antara Roy | June 5, 2023, 17:21 15T

Everyone agrees that any outfit is incomplete without a bag to go with it. Not only does it tie everything
together, it is also the trusty companion that carries inside it everything which is of importance to us. Keys,
wallet, cards, ID, touch-up essentials - you name it, it has it. Leaving the house without a bag seems like an
impossible task. So, it's only natural to want to invest in luxurious bags that are as stylish as they are
practical and timeless. But, with the word “luxury” comes a reluctance to splurge an astronomical amount
along with an array of doubts questioning its worth. Well, no more!

our client 'HIE featured in Grazia



https://theprint.in/ani-press-releases/dbc-changes-the-business-card-era-and-our-planet-smiles/1076003/
https://www.grazia.co.in/fashion/happiness-is-easy-with-hies-sensational-summer-collection-11032.html
https://theprint.in/ani-press-releases/dbc-changes-the-business-card-era-and-our-planet-smiles/1076003/

MEME AND INFLUENCER MARKETING
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OUR FAVOURITE WORK

Priya Prakash Varrier

Case Study
CLICK HERE
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https://drive.google.com/file/d/1Z2xFUvpRYKg6vsDpsGck41WklIOOyveV/view?usp=sharing

OUR FAVOURITE WORK

Give India

Case Study
CLICK HERE



https://www.instagram.com/p/Co7GESRtHh3/?igshid=YmMyMTA2M2Y%253D

OUR FAVOURITE WORK

Poker Sports League

Case Study POKER SPORTS LEAGUE

CLICK HERE C ASSHENS T 1)fD.Y

AN INFLUNCER CAMPAIGN THAT REACHED OVER


https://drive.google.com/file/d/1vPXMDSx5m3JryJ8Obd8QEw299XmrZP4O/view?usp=sharing

ADVERTISING CAMPAIGNS
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Always

No.l
Besides, being No. 1 in fuel economy, Product Quality No.1
Sales No.1
survey after survey has shown Customer Satistaction No.1
_ . Service No.1
that a Maruti Suzuki costs the least to run Value No.1
Spares No.1

and the least to maintain.

MARUTI
M suzuki

Count on us



[ o

What was Sir Issac Newton
doing when the iconic apple fell?

NOTHING!




$ Way of Life!

SUZUKI

LAUNCHING

What was Sir lssac Newton doing when the

wcomt apple fell? What was James Watl doing

when the brewing kettle blew steam?
NOTHING

So, cruise intoe Life without purpose. Who knows

yau (00 might stumble wgon miracles

DARE TO DO
NOTHING!

i
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BUSY DOING NOTHING.




&

SUZUK!

NONSENSE IS A
KNOWNSENSE

NOWHERE I § A
KNOWNWHERE

NOBODY IS A
KNOWNBODY




Way of Life!
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FEELS LIKE NO WEIGHT.
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EICHER

EVEN THE HEAVIEST WEIGHT
FEELS LIKE NO WEIGHT.




To change the way you look
just change the way you cook
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To change the way you look
just change the way you cook.

] el -
el e
’ g e
. - a ,'R
=

sonly T thwave Cooking Sy stem

1IN e V67 L W %0 grood

o o g g Th AR Binan | W e hd ATeok G - bl 4 Bt Kaad WS B S et umesn Usesnes i
I L Ll Ll e T PR e S 3 '
e et paer vt ke Sn et ad gl gack; wd Sew@AdL B B ‘ K o " |
v postitte W by b amar oy P MR W B s Whad Rt e « e

W e et Vhetee AR oo e benbigs TNae i esaite s 8 sty ew mabory Bl e sy B e En m umW-m



To change the way you look
just change the way you cook.
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*Yousee abolt. Ourstudents see alUS $6.7 billion strong Auto Component Enterprise. The siaryof Bharat Forge makes foran interesting case study here. Having
staried ofias a smallancillary unit thecompany forgeddheadte become a werld-class auto componant manufacturer. With'aclientbasethatincludesnameslike BMW,
Ford, Yelvo, Honda; Audi gnd the likes, Bharat Farge is today one of India's leading expaerter of auto componentsin the world, Se, the messageis, business is all about
identifying opportunities. Looking beyondthegbyious. AtCHIME thatiswnatwetrainyoutor. Welrainyouto thinkbusiness

Courses offered: *MBA =PGPSM+MBA =PGDM (AICTE Approved) «sEBA =B, Com. Hons. GD-Pl on 14th and 15th May at CH House, Geeta Bhawan, Indore.

CH Institute of Mariagement & Communication, City O 2. Press Complex, A.B. Road, Indore-( Visit us at www.chime.in or Call: 4701611, 2578812
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SUPER STRONG CEMENT

SHIVA INDUSTRIES &-Industrial Extension Area, Kathua - 184102 (J&K), Ph, 01922- 234592, 234692, 234475, Fax 01922- 234582
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You can log on o www. movies.indiatemes com to check out the latest possips. if here is anything sxcting happening n Bollywood. then it = on MGVIES
Indiatirnes Mavies. And if it nod there then it never was happensng Bollywood comes afive
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digiPanda

Served 1.5 million customers

across MEA in 27 countries

ensure
Services

solutions | support | spares

Today business can't take a break, that's why you need the right partner. One who will help your team focus on business without having to worry about IT keeping pace. Our team of experienced
professionals and partnerships with industry leaders provide you the best-of-breed solutions and services to meet any challenge. That's how we ensure you can conduct non-stop business.
1.5 MILLION SATISFIED CUSTOMERS ACROSS MEA IN 27 COUNTRIES | OPERATING OVER 50 SUPPORT CENTERS | AUTHORISED BY 30 BRANDS | CERTIFIED ENGINEERS | ON-SITE SUPPORT | DATA RECOVERY

FOR NON-STOP BUSINESS



How true, the best in the running
are the slowest in the making.

6 years and Rs. 4400 crore investment later, our trucks will soon arrive to power your business.

{vww.bhara.the.nzlc:u% i e B HARATB E NZ
Power Ahead

L e O TTT————

Daimler India Commarcial Vehicles Pyt. Lid., Linit 301 & 302, 3rd Floor, Campus 38, RMMI Millennia Business Fark, No 143, D MG R, Road, Ferunguecdl, Chenna - 600 5696 Phone - A4 45096000 Emall lgr commynications pool-ididaimigncom




99% of the time, our trucks won't break down.
For the remaining 1%, we have full back up support.

Well spread out service network, 24x7 road assistance, intelligent maintenance
to keep your business moving.

ke iton www.bharatbenz.com BHARATBENZ
Power Ahead

Daimler India Commaercial Vehicles Pvt. Lid., Umnit 307 & 202, 3ed Floor, Carmm B. R\
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Watch on 3 Voulube o ‘

[video link|


https://www.youtube.com/watch?v=g_k1bTbOM78

0

Copy link

Watch on I3 Youlube

[video link]



https://www.youtube.com/watch?v=UVbhPdvosh4

[video link]

D
Copy link



https://www.youtube.com/watch?v=ZCQm4RlXYuk

digiPanda
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Watch on [ YouTube

[video link]|



https://www.youtube.com/watch?v=-nOMvm-sxwc

digiPanda

Watch on 2 Youlube

[video link]



https://www.youtube.com/watch?v=tbiqjAC65BQ

digiPanda

Watch on BB YouTube

[video link]



https://www.youtube.com/watch?v=1zFx5iUpzuk

digiPanda

e

Iﬁlﬁﬁ Rekoop Tiger Day film

Watch on IE3 Youlube

[video link]



https://www.youtube.com/watch?v=s_3gGOfX_pw
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Watch on IED Youlube

[video link]



https://www.youtube.com/watch?v=3XkewQ_MlYE
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ﬁ l) AV for GHCL

Watch on 1B Youlube

[video link]



https://www.youtube.com/watch?v=g2_CcVQLhEE
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Watch on IE Youlube

[video link]



https://www.youtube.com/watch?v=LAYKbbYlcPA
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Watch on BB Youlube

[video link]



https://www.youtube.com/watch?v=UiOPkZuzw2I

DBC Feature Video

g

Explore unlimited \ _
features to expanc » I,
your network \ L

Watch on I3 YouTube

[video link]|



https://youtu.be/AMf1XzITOCY



https://youtu.be/n-bZ9s3txfs

ADS FOR SOCIAL CAUSES
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According to ICMR figures, of the 100 teenagers smoking in India today, 50 will eventually die of tobacco-related disease. And
according to WHO projections, India will have the highest rate of rise in tobacco-related deaths by the year 2020. This will make
you think, But what will save your life, is if this gets you to act, Stop smaking. You can't let your life go up in smoke just like that.

tssued in thi putic interast by Camcer Soclety of Madirya Pradesh
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Some of our other solutions include -



SEARCH ENGINE OPTIMIZATION




SEO ELITE

No Results, No Payment - Our agency stands by
its commitment to deliver tangible success.

[LANDING PAGE LINK]

Credentials www.digipanda.co.in



https://digipanda.co.in/elite-program/

SEO ELITE

Credentials

Si'te Data ~

Q

ORGANIC TRAFFIC INCREASED BY

IN 6 MONTHS

digiPanda

www.digipanda.co.in




SEO ELITE
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ORGANIC TRAFFIC
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www.digipanda.co.in




SEO ELITE

Acquisition

Users 4 New Users Sessions

3 @ Rek

ORGANIC TRAFFIC ——

INCREASED BY

| WArgani Traftfi Paid Traffl D MNOoles w

Credentials digiPaHd www.digipanda.co.in

Doing what matters




SEO ELITE

SiteDato~ & Tvseer hi i We have

on the first page of
serp.

B 00% & - Domain Overview: mirrorwalla.com

(4]

IN a calendar o i
year.
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PERFORMANCE MARKETING

digiPanda



META BOOST X

STOP TRUSTING
YOUR MARKETING AGENCY

Tired of working with agencias that don't deliver results?
We are the only agency in India thot is promising results
in just under 4 months!

GET STARTED

BRAMDE THAT WORM WITH LS

CUCKO®  fRarorpay MPLES  [IENIE pay

[LANDING PAGE LINK]
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Doing what matters



https://digipanda.co.in/meta-boost-x/

META BOOST X

8 campaigns

Off/On

Credentials

Campaign

Results from 19 campaigns @

o5 Ad sets
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View Setup . m
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CAMPAIGN FOR TISVA

www.digipanda.co.in




META BOOST X MOBILE

M l) I PREMIER
LEAGUE

500
400
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IN MARKET SHARE

200

100

IN REVENUE

FOR MPL

Market Share Revenue
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META BOOST X

IN USER ACQUISITION

FOR RAZORPAY

Credentials

IN REVENUE

digiPanda

400

300
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User Acquisition

d Razorpay

Revenue
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WILD
META BOOST X STONE

300
250

200

IN CONVERSION RATE

150

100

IN REVENUE

50
FOR WILDSTONE

Conversion Rate Revenue
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CREATIVES
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CUCKOO

Tech Is The New Art
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TECH IS THE NEW ART

Technology That Enhances Your Art

=

)

Experience the Art of Cooking with Cuckoo rice cookers and unleash the inner chefl in you. Our advanced
technology makes sure the rice never becomes cakey. The cooker also self-sterlises so that you can make , !
Cuckoo's Rice Cooker

as many dishes and elevate your cooking artistry,

Visit us: cuckooindia.in =+ Call Now: 1800-212-1978 + Write to us: info@cuckooindia.in * Free Home Demo: 1800-212-1978
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SHIVALIK

Shivalik Small Finance Bank
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" SHIVALIK

Shivalik Smaoll Finan

" SHIVALIK

Shivalik Smaoll Finan

FIXED DEPOSIT
ENJOY A SAFE & LONG-TERM BENEFIT THAT COMES WITH TAX BENEFITS

BOOK A TAX SAVER FIXED DEPOSIT
.6.75%  hiar 6.75%
- 0 Returns Up to - o

Rate Up to
INVEST. EARN. SAVE TAX

g

Book Your FD Now Book Your FD Now
*T&C Apply , § A

*T&C Apply




\Y((_;-\_JI Drand

Brand
manual

LOGO. TYPOGRAPHY. COLORS

LOGO

. Inspiration

The logo blends in the various aspects from nature with the
company goals. The image icon in the picture represents
earth (the small green mountain/triangle) and sky (the blue
on top). It also connotes reaching for the sky as there is an
upward arrow. These aspects hold significance with the
company ideals as Shivalik Bank aims for reaching the sky
with its feet firmly placed in the ground.

PPN SHIVALIK

The abstract view of mountains denotes stability, strength
and growth. The mountain range that can be seen in the

image (mountains behind mountains) reflects progressivene
of the brand.

We are inter-related for all our services and our inclusive
effort of the t2am has the strength like that of the mountain
This indicates the strength with which we serve our externa
and internal customers.







Brand
Manual

Logo +« Typography « Colour

About
lMroz

Imroz is a body care focused line by Ananta Hemp Works. Our products
use mostly natural ingredients and are cruelty-free. Imroz is a curated
range of highly effective, affordable skincare essentials that are enriched
with hemp's unparalleled goodness. Apart from hemp, our product range

has a number of other natural ingredients like kumkumadi eil, bhringraj oil,

papaya, kakadu plum, tea extracts, shikakai and many moere, Gur mission
is to provide the bestwithout compremising en gquality.

Your brand
is not
whar you sell




VIDEONETICS

The Future Of Video Computing
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the future of video computing

Meet the
New-generation
Sherlock Holmes
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*T&C apply
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Share Your Business Card
From Anywhere

www.digitalbusinesscards.com.au

www.digitalbusinesscards.com.au

Create Free Digital Business Cards
DOWNLOAD DBC APP NOW

A

Create Free Digital Business Cards
DOWNLOAD DBC APP NOW




INDIAN OIL ADANI
GAS Pvt.Ltd.



ANNU RANI | Silver Medalist
World Athletics Championships, Doha, 20

-

NG INDIA TO
AR HIGHER

ces flight toward a greener and

| ]
! IndianOil-Adani Gas Pvt. Ltd. ‘

L [ QR .



WEBSITES
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BACK TO SOURCE

Cafe Well- Being



100% organic certified beans. » 3
, Brewed to"peffection., » .
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REKOOP

Recycled with certainty
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‘REKUOP

le | Traceable | Innovative




BKS TEXTILES

Responsibility First
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MELROSE

Capital
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SAILAX DBC

The Future of Networking



Simple, Intelligent, Lightening
Sailax DBC - Shaping Tomorrow

Disce B Cands - You Bosy Path to Sustainalde Digial
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MOBILE APPS
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PATHFINDER GROUP



HOW DO YOU WANT
TO PROCEED?

@ 9

FROVERVIEW  CONTRACERTIVE e THE FAMILY THE FAMILY
— PLANNING APP PLANNING APP

airal T

SR e

Tap here to creata your profile Tap haie i creaia your profils

INTERNATIONAL IRTERNATIONAL

‘”‘ Pathfinder ﬂ Pathfinder
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Silai School
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SAMSUNG
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Samsung Members

Love the product!

Gadany 54
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The Future of Networking



Create Your Digital - fe _ ’ Sailax Digital
Businass Cn?d YUt Uiy TUCe anywhere just a click One scan and all the info Busi g d
touch ID for secure q‘::cess with or without the app on the card is yours forever USHIOES L OF
to your information
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Use your Face D
to logi It's simple,

fast and eas
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Ahhh a lot of slides right? Let’s talk about how you can grow your business using
one of our tailor-made programs.



digiPanda
Diging what matters

NTACT US

info@digipanda.co.in

www.digipanda.co.in

D-111 First Floor, Sector 63, Noida, UP,
India

Contact our team to schedule a consultation and discuss how we
can benefit your business.




